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Faculty: Erik Harbison, et al. 
Contact Information: Email, phone, etc. 
Course Description: What the class will cover and a brief explanation of the multiple faculty design. 
[bookmark: _GoBack]Faculty Contact Protocol: How should students contact faculty? Do they CC Erik? Just the faculty that week. It may be best to outline that here. 
Course Flow: Each module will open on Tuesdays and end on Monday at 11:59PM 
Course Objectives: I looked at the documentation in Basecamp and couldn’t identify course objectives, just module objectives. 
Materials: What, if any, materials will students need. 
Synchronous Sessions: What time will they meet every week and for how long?
Discussion Boards: This discussion forum will be an important part of our learning experience. Most students find that participating in discussions helps with not only understanding of the course content, but deepens their learning and ability to think critically.
· Keep your post focused on the topic, relating any class readings and materials from the current module in your post (as applicable).
· Proofread and review your response before hitting the submit button! You have one hour to edit your response before it is posted, then, it cannot be modified or removed except by the instructor.
· Participate regularly. Improve your learning by being an active and engaged student. Successful students follow and participate in the assigned discussion throughout the module, logging on at least three times a week while reading and participating in forums as assigned in the module.
· Post your original thoughts by DAY to help develop discussion before the end of the week. 
Scoring
5 The author explores several aspects of the material and makes connections. The writing includes specific examples, reflective thought and insights about the topics. The writer responds to other posts over the course of the week with constructive feedback and/or a connection or illustration. 
4 The writing includes adequate development and one or two specific examples. The writer acknowledges 2 -­‐ 3 ideas posted by others. 
3 The writing has only superficial summaries with 1 example and responds to one other writer. 
2 The writing does not relate to the reading or prompt. 
1 The writing is haphazard and unfocused. 

Blogs: Similar to the discussion boards the blogs will be an excellent place to post your thoughts, works, and participate in peer reviews. 
Assignments: 
Final Project: Not sure if the project in Basecamp is for the first section or both sections. 
Grading: Will need to outline this once the materials are completed. 
Course Schedule:   
	MODULE
	DATE
	ACTIVITIES
	ASSIGNMENTS

	Introduction and Core Marketing Channels 
	
	
	-Discussion Board: Introductions

	SEO: Basics of Search Engine Optimization
	9/9/14-9/15/14
	· Synchronous Session
· Read ”The Beginners Guide To SEO”
· Watch “Google For Webmasters”
· Register for SEO tools
	-Discussion Board: Identify characteristics and key words

	SEO: Keywords and Search Terms
	9/16/14-9/22/14
	· Synchronous Session
· Keyword Research
· Preform Competitive Analysis
	

	SEO: Links and Analytics
	9/23/14-9/29/14
	· Synchronous Session
· Read “Link Building Tactics: The Complete List”
· Read Forbes’ SEO, “Focus on the Only Metric That Matters”
	SEO Marketing Strategy Project

	Paid Search
	
	
	

	Email Marketing
	
	
	

	Display Advertising
	
	
	




